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SYLLABUS FOR PH.D ENTRANCE IN MANAGEMENT

PhDentranceprogrammewi||consistoftwoSections.SectionAconsistsof50
questions based on n"s""# n/l"t oJotogy. section B consists of 50 questions from

the respective subject domain.

General Instructions:

1. All the questaons are compulsory to aftempt from sections A and B'

2. Thepaper will consist of ioo onlective types multiple choice questions carrying 2

marks each.
3.Timea|lottedforthepaperis2hoursandtherewi|lbetota|200marksincluding

partA&PartB.
4. There will be no negative marking system'

Papers No. of Questions Marks
S.no.

50 100
1

c^^+i^h A Paca2r^h Methodoloov
qn 100

2 Qontinn R- Sr rhiect Snecific
""-ry
Total no. of quegllels 

-

100 200

Course Objective: ^-!:+..,.r^ ^^.r /
The main objective of this course is to assess the research aptitude and domatn

knowledge of the candidates.

sEciTloN-A

1 r RESEARCi Uernooot-ocv

*INTRoDUCTIoNToRESEARCH:MeaningofResearch,natureandscopeof
research,Types ot ,"r"ut"n' Fundamental tr Pure research' applied research'

Qua|itativeanoQuantitativeresearch.Significanceofresearch,Criterionofgood
research, research Process.

*RESEARCHPROBLEM&LITERATUREREVIEW:Meaningofresearchproblem',
Characteristics of " 

gooJ t""earctr proOtem' Selecting the problem' Necessity of

defining the prob|em, |mportance of |iterature review' sources of |iterature, identifying

related literature, organizing related literatu re'

.t. RESEARCH DESIGN & DATA COLLECTION METHODS: NCCd ANd iMPOTTANCC Of

research design, Types of research design' developing a good research plan'

Sampling and poputatiJn 
-i"".niqr". 

of slmplino. Selection Characteristics of a

g""ir"frpr" ripi," ot'i.t"]r"iri"O. "i 
O"ta colleition, tools for data collection.

*PRocEss|NG&ANALYSTSoFDATA:Tabu|ationandgraphica|representationof
quantitativedata.MeasuresofCentra|Tendency,standardDeviation,corre|ationand
Regression, Chi- square test, Analysis of Variance'
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RE P o Rr wRrrr N G & P Ro J Ecr P Ro P o sAL : €'':"il'"11?: 
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?;":';ireport, uodv.or:?3[i",iillil3:li :HliX%;'oi'i"'Ju'"n report' paper

-'APA "tyl" 
qonJ"nl"-,ot^th:5"i i""r"" Lr"t"d to publication'

writing, imPact factor ano e

f.t#:ny":,',':rt","":g',"t'r'$"1'5t-?"'llf"i;ff my5L:ffi :U'#iF
#;;; h;"i a nd e nte r 
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manipulate and analYze oat

SECTTON -B (Subject Specific Syllabus)

* GENERAL MANAG-EMENT & oB - yols- li""jllT^3j Y*?"#:||i
i'"uJiJ"*'i ig'"119?[i81"L,31n3"."ii ii;";'3]; ; Man abement' 

- 
conce

Management Thougnt; rnt

ts?t*::ff:" 
" 
ll,J:ff : :il[,filrl+li*rlt*:l*#t#l:t'*"""rq'..33]!! 

t;

n#f;lbi;:sf $'u:iri"'iliii:#iln:;"*rrH,3:'x';f""#:l
Management - rypgs' cn"ng" Management uon

O rganizational DeveloPment'

.l HU MAN^REtoyl:,t;[1Xfl:5*t]: poricies. Personner to H l\r, Perspectives in

i[-ih".n:!i'l;i1Hil:$'#I,$il[n"",".ffi +i:ll;""rui'r

lih:['*;]*1":;:;]:ffi i5tr*-,$;1rE':i:.n#:ff tnTi
;;#;. il;p"te Resolution and Grievance Manal

. SecuritY measures'

':' MANAGER'* tt'9:iil'"El:."1.-l:"1?L:::. tlXl,iiilfiffi:::3T:i;il 
j?'"T'?J:conceptual frameworx ." '",'C"li-"rtfrt.:"_rllolnu,ronrent, 

consumpuon Function,

-i"XYii;i'lli'lill'*'Il;;;i'i;lme'-eusinesse
lnflation,Monetaryuno'iitl"rpori"y'Businesscycle'

':' FINANcIAL-Ylll:5tT':-"ttd scope' capital structure and cost of capital' capital

Financial management'
il;;t's,1..-*,,-n,;.""*s*i-[t'L,,'"r't;:3.*,1{!,',u".;;1.;t*':::i1l'H"ffi'll''d
g"jfl:fi:lln:;:lli'lil",jvi'L"iMonevandFir,isiL..-
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* MARKETINGMANAGEMENT 
qO}

Marketing Orientation, Core Concepts in Marketing-Value, Satisfaction, and Marketing
Mix. Marketing Environment and Environment Scanning; Marketing Information
Systems and Marketing Research; Understanding Consumer and Industrial Markets;
Demand Measurement and Forecasting; Market Segmentation-Targeting and
Positioning; Product Decisions, Product mix. Product Life Cycle; New Product
Development; Branding and Packaging; Pricing Methods and Strategies. Promotion
Decisions-Promotion mix; Advertising; Personal Selling; Channel Management; Vertical
Marketing Systems; Marketing of Services; Customer Relation Management, New
issues in Marketing.

* BUSINESS ENVIRONMENT
Nature, components and determinants of business environment, dynamics of business
environment, key indicators; Risk in business environment. Current state of business
environment in India Economic reforms - Liberalisation, privatisation, globalisation,
industrial policy. India's current balance of payment position, Globalization trends -
World Bank, WTO and IMF and their impact on Indian business environment.

* BUSINESS STATISTICS & OPERATIONS MANAGEMENT
Introduction to Measurement of Central Tendency and dispersion, Standard deviation.
Skewness and kurtosis. Binomial, Poisson and Normal distributions- their
characteristics and applications, Correlation (Karl Pearson's and Spearman's
Coefficient) and Regression methods of computing. Sampling distributions, Test of
hypothesis, large and small samples, Role and Scope of Operations Research; Linear
Programming; Duality, Transportation Model; Inventory Control; PERT/CPM.

* STRATEGIi I'IAruACCUCNT & COMPUTER APPLICATIONS
Concept of Corporate strategy, Components of strategy formulation, BCG matrix,
Porter's generic strategies, Competitors and lndustry analysis, Strategic dimensions
and competitive strategy. Use of computers in managerial applications, Technological
issues and data processing in organizations, lnformation systems, MIS and decision-
making, Trends in lT, lnternet and internet based applications.

' 
ENTREPRENUERSHIP & BUSINESS ETHICS

.Concept and types of entrepreneurships, qualities of successful entrepreneurs,
Innovation and Entrepreneurship, Small business concepts, government policies for
promotion of small, medium and large enterprises, Business plan, Sickness in small
enterprises, Managing small enterprises. Ethical issues and management system,
Value based organizations, ethical pressures on individual in organizations, corporate
social responsibilities and ethics.
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